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How to Use the CD-ROM

System Requirements

PC with Microsoft Windows 98SE or later
Mac with Apple OS version 10.1 or later

Using the CD With Windows
To view the items located on the CD, follow these steps:

1. Insert the CD into your computer’s CD-ROM drive.

2. Awindow appears with the following options:
Contents: Allows you to view the files included on the CD.
Software: Allows you to install useful software from the CD.
Links: Displays a hyperlinked page of websites.
Author: Displays a page with information about the author(s).

Contact Us: Displays a page with information on contacting the
publisher or author.

Help: Displays a page with information on using the CD.
Exit: Closes the interface window.

If you do not have autorun enabled, or if the autorun window does not
appear, follow these steps to access the CD:

1. Click Start — Run.

2. In the dialog box that appears, type d:\start.exe, where d is the letter
of your CD-ROM drive. This brings up the autorun window described
in the preceding set of steps.

3. Choose the desired option from the menu. (See Step 2 in the
preceding list for a description of these options.)
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In Case of Trouble
If you experience difficulty using the CD, please follow these steps:

1. Make sure your hardware and systems configurations conform to the
systems requirements noted under “System Requirements” above.

2. Review the installation procedure for your type of hardware and
operating system. It is possible to reinstall the software if necessary.

To speak with someone in Product Technical Support, call 800-762-2974 or
317-572-3994 Monday through Friday from 8:30 a.m. to 5:00 p.m. EST. You
can also contact Product Technical Support and get support information
through our website at www.wiley.com/techsupport.

Before calling or writing, please have the following information available:
* Type of computer and operating system.
¢ Any error messages displayed.
¢ Complete description of the problem.

It is best if you are sitting at your computer when making the call.



Carlson.bothOl:Carlson.both0l1 8/6/08 4:08 PM Page 129 CE

Introducing the New Jossey-Bass
Nonprofit Guidebook Series ...

The Jossey-Bass Nonprofit Guidebook Series provides nonprofit professionals and volunteers with the
essential tools and practical knowledge they need to make a difference in the world whether they are new
to the field or seasoned experts. From hands-on workbooks to step-by-step guides on developing a
critical skill or learning how to perform an important procedure, our accomplished expert authors
provide readers with the information required to be successful in achieving goals, mission and impact.

- The Budget-Building Book for Nonprofits, 2" Edition

The Budget-Building Murray Dropkin ¢ Jim Halpin ¢ Bill La Touche

Book for Nonprofits ISBN 978-0-7879-9603-1 » Paperback

et : This best-selling nuts-and-bolts workbook offers practical tools for

completing each step of the budgeting process. The second edition contains

new information on timely topics such as zero-based budgeting and capital

_ | budgeting. Also new to this edition is a CD containing the CMS Nonprofit
P Budget Builder Software as well as electronic versions of the worksheets and

e T\ exhibits in the book which will help guide you through all stages of building a

solid budget.

MURRAY DROPKIN
JIM HALPIN
BILL LA TOUCHE

|

DI ) How to Write Successful Fundraising Letters, 2" Edition

e Mal Warwick

Write Successful ISBN 978-0-7879-9908-7 » Paperback

Fundraising Letters This revised and expanded best-seller provides fundraisers with even more

essential information on making a direct marketing program a success.
Warwick’s step-by-step model for writing a successful appeal walks readers
through all the critical stages—from laying the groundwork for a prosperous
campaign through the importance of thanking donors. Includes new chapters
on Email and the Internet, and Legacy Giving.

MAL WARWICK

: Strategic Communications for Nonprofits, 2" Edition

Strategic Kathy Bonk ¢ Emily Tynes * Henry Griggs ¢ Phil Sparks
501";";':;:2?;';’"5 ISBN 978-0-470-18154-6 * Paperback

i This new edition includes overall updates and new case studies, new media
‘ trends and branding, ethnic media issues, trends in technology (the use of new
o technologies will be covered in almost every chapter of the new edition given

HENRY GRIGGs their widespread impact). In addition, worksheets will be made available online
; : so readers can more easily implement the strategies.

Winning Grants Step by Step, 3" Edition
= Mim Carlson *Tori O’Neal-McElrath
Winning ISBN 978-0-470-28637-1 * Paperback
Grants This new, thoroughly updated best-seller is the resource your organization
St needs to secure funding both from private foundations and government. Filled
8 with new and updated illustrative examples, this guide directs the novice grant
seeker while offering a refresher course for the more experienced grant writer.
Whether your organization needs a thousand dollars or several million,
following the step-by-step process presented in the workbook will improve
your ability to transform an idea that needs financial support into a proposal

MIM CARLSON
TORI O'NEAL-McELRATH

that deserves to be funded.
B3 JOSSEY-BASS For more information, B JOSSEY-BASS
An Imprint of ®WILEY .. . . DNONPROFIT
e visit www.josseybass.com/go/guidebook LI It e e
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